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Agenda

11:00 – 11:10 Welcome & Speakers Introduction 

11:10 – 11:30

11:30 – 12:00

Activity-Communication Hurdle

Communication Good Practices Case

12:00 – 12:10 Breakroom-Role assignment

12:10 – 13:00

13:00 – 13:30

Themed Group Work

Share & Discuss

13:30 – 14:00 Wrap-Up & Closing



Objectives

•

•

•
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Myth-Busting 
Examples



Superhomes
(UK)

https://superhomes.org.uk/


Facebook Post #1

https://www.facebook.com/photo/?fbid=532311469050495&set=ecnf.100068149389090


Facebook Post #1

https://www.facebook.com/photo/?fbid=525530256395283&set=a.510225997925709


Facebook Post #3

https://www.facebook.com/photo/?fbid=777666097848363&set=ecnf.100068149389090
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https://energent.be/


Storytelling 
Examples



Enercoop (France)

https://www.enercoop.fr/


Instagram post #1

https://www.instagram.com/enercoop/


Instagram post #2

https://www.instagram.com/enercoop/


Facebook post 

https://www.facebook.com/electriciteverte


Enercoop (France)

•

o

o

o

▪

▪



Community Energy England
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https://communityenergyengland.org/


YouTube video #1

https://www.youtube.com/watch?v=MDqdzTRYT-E


YouTube video #2

https://www.youtube.com/watch?v=bysSNUCvoBs


YouTube video #3

https://www.youtube.com/watch?v=Nehu4yZKwP8
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Smart Targeting 
Examples



Irish Sustainable Energy 
Authority (SEAI)

https://www.seai.ie/


Facebook/Instagram post #1

https://www.facebook.com/photo.php?fbid=636257261970419&set=t.100064362054515&type=3


Facebook/Instagram post #2

https://www.facebook.com/photo/?fbid=1818710271633969&set=t.100064362054515


Facebook/Instagram post #3

https://www.facebook.com/EnergySavingKit/photos/t.100064362054515/1679668512204813/?type=3


Facebook/Instagram post #4

https://www.facebook.com/SMARTrenewNPA/photos/t.100064362054515/719695702253296/?type=3


Facebook/Instagram post #5



Irish Sustainable 

Energy Authority 

(SEAI)
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Focus Points



Overcoming Skepticism: Addressing 
Concerns and Building Confidence

•Key Message: Renovations are an investment, not just an expense. They can improve comfort, 
health, and property value while reducing energy costs.
•Social Media Tactics:

• Share infographics or short videos that break down the costs and benefits of renovation in 
simple terms.

• Highlight success stories of homeowners who have renovated, emphasising the positive 
impact on their lives and finances.

• Use Q&A sessions or live videos to address common concerns and misconceptions 
directly.

•Examples:
• Energent (Belgium): FAQ section on website and social media
• Superhomes (UK): Facebook posts featuring real homeowners



Building Trust: Showcasing 
Authenticity and Community Impact

•Key Message: Citizen-led renovation is about empowering communities and creating a more 
sustainable future together.
•Social Media Tactics:

• Share photos and videos of completed projects, highlighting the positive impact on the 
community.

• Feature testimonials from residents and community leaders who have participated in 
renovation projects.

• Use social media to facilitate conversations and gather feedback from the community.
•Examples:

• Enercoop (France): Instagram posts featuring homeowner testimonials
• Community Energy England: Twitter feed sharing success stories



Inspiring Action: Motivating and 
Engaging Your Audience

•Key Message: Everyone can play a role in creating a more sustainable future through citizen-led 
renovation.
•Social Media Tactics:

• Share clear calls to action, encouraging people to get involved in local projects, attend 
workshops, or learn more about renovation options.

• Use social media contests or challenges to incentivize participation and generate 
excitement.

• Partner with influencers or local organisations to amplify your message and reach a wider 
audience. Share their content so yours can be shared as well.

•Examples:
• Irish Sustainable Energy Authority (SEAI): Targeted Facebook ad campaigns
• Renovate Europe Campaign: Engaging visuals and calls to action on multiple platforms



+32 486 23 51 98

info@citizenled-renovation.ec.europa.eu

Thank you!
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